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The Top 30 /
YouTube Networks s

1) Vevo: 42,600

and Chernin
Group may be
closing in on a
purchase

6) BroadbandTV: 19,354
7) The Orchard: 18,115
8) warnerbros vip: 17,866

9) Machinima: 17,363
10) Zoomin.TV: 16,639
11) Collective Digital Studio: 14,676
12) Universal Music Group: 14,338
13) any.TV: 13,012
14) SonyBMG: 12,579
15) Defy Media: 12,185
16) QuizGroup: 12,043
17) Jukin Media: 11,698
18) Base79: 11,498
19) AETN: 10,778
20) FremantleMedia: 9,86
21) Movieclips: 9,466
22) Rightster: 9,386
23) NBC: 8,688
24) Crackle: 7,967
25) StyleHaul: 7,809
26) Blue Ant Omnia Media: 7,716

led an $18 rmlllon
investment round

Acquired by 27) AwesomenessTV: 7,637
mmmnuwl Believe Digital Studios: 6,613
29) CurseTV: 6,282

for $117 million 30) Storyful: 6,195

2) Fullscreen: 26,115
3) Maker Studios: 33,488
4) Warner Music: 24,208

5) ZEFR: 22,217

(thousands)

Bought by

for $950 million

GCOMGAST

Sold to
Comcast’s
Fandango by
ZEFR

are looking
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